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It’s All About
the Second Sale

Every time a customer returns, they are more likely
to come back again and again. Give discounts to
first time customers to increase the likelihood of a

second purchase.
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on real visitor feedback.

Which of the following best describes your role within your
4Q Survey has become q| company?

included in iPerceptions’ A
All of 4Q’s functionality af —
same and it's still FREE! xecutive (vF, €£0)

Marketing
Purchasing / Procurement
Research / Analysis

How it Works Sales / Business Development
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and understand visitor intent. It includes 4 questions
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Boomerang Tax Day Sale

To the post office! Tax returns need to be filed today for those of us in the United States.
Grab your 1040s, some stamps, and hopefully a deposit slip for your tax refund!

Tax day is nobody's favorite day, but we hope we can make it more pleasant this year. If
you sign up for a paid Boomerang subscription in the next 24 hours, and use the coupon
TAXDAY14, we'll take 30% off your subscription for the next year!

SAVE 30% -- NEXT 24 HOURS*
Use coupon code TAXDAY14
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Default Channel Grouping
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22.97%+ 2.88%%® 19.43%+ 6.61%® 17.16%+ 4.75%% 44.37%# 94.68% « 17.40% »

604,335 & 491,438 52.43% & | 316,868 & 265,308 48.98% & 322275 00:02:29 &

1,627 1,127 LI R 0.27% & 0.23%
53.99% 45.94% 00:02:36 EEEEEE
O 1. Emai
2014/01/01 - 2014/01/31 7,752 (1.28%) 8.35% B47 (0.20%) 40.88% 493 00:04:54 169(977%) | =  Bawl =" @™ 2.05%
2013/08/01 - 2013/08/31 2,735 (0.56%) 7.57% 207 (0.08%) 35.94% 517 00:06:08 41 (3.64%) b Rl - 1.50%
TkE 183.44% 10.28% 212.56% 13.74% 4.61% -19.97% 287.80% 405.28% 36.82%
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“are the following online channels more
geared towards acquisition or retention
marketing? (company respondents) ”
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https://econsultancy.com/blog/63321-companies-more-focused-on-acquisition-than-retention-stats



R







R

=
S——————

S~




W

- LY
,/ liy 3 b o
’ N o« A
b /4, Moy A

Ty e o ““\\h\\* :
e '

3 .
s
4 » v ,\




HEE< [HERS+RRE]

— /

—\
—\

KRB HSHE <SLSHHL OV FHENVSRS
wE>°
S KL HIPRIEC K HiECSHKI4>+ES RE”

IRRIECREEL R O UKSHH®
1R 1N S R (Vv h@°

K 4H S Q3TN ORI R R°

NIEE S 1Y/ OYU 4l 0 ¢ D°

BB RN IS KR+ S#1RN4D°
RS 3N SRR’

T AUOTHIHRNG | ) U1
TAVTF AT O M RVARNR U400 LU 1435

$ | RW+PHkIE QRN preP S
NEMETOLRP SRS HKiwnkng ! 26°
EEr=SN ik

WA O VRO @y 10 5 R R0
LR 4 SUIBIE W

U
BR U BERER KR
S 2 1 O\ PHED B8 16,08°



[N |

_Ll

5 T L DOFF




@) Customer Centric

amazon Hello. Sign in

e Try Prime

Departments v+  Fire & Kindle v Prime ~ Search All De

e About Amazon

Amazon jobs home page -
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Working at Amazon

Locations "
Benefits

Recruiting at Amazon
University Recruiting
Fulfillment Recruiting

Help Founded in 1994 and headquartered in Seattle, Washington, Amazon has grown to be a Fortune 100 company.
Amazon jobs help
FAQs Where it started: Earth's Most Customer-Centric Company

With a mission “to be Earth’s most customer-centric company, where customers can find and discover anything the

endeavors to offer its customers the lowest possible prices,” Amazon.com and other sellers offer millions of unigue

Find us on Facebook categories such as books; movies; music & games; digital downloads; electronics & computers; home & garden; tc
shoes & jewelry; health & beauty; sports & outdoor; and tools, auto & industrial.

a Inside Amazon
4 Consumers

Technological innovation drives the growth of Amazon.com to offer customers more types of products, more conve




&, Customer Service

Customer Service
Talk with Amazon Customer Service

Have us call you right now about:

Issue Details: Problems viewing on your TV
Order 1ID:

Enter your number and click Call Me. (You'll need an open phone line.)

we'll call you and connect you to a service specalist.

Coury United States [
R St

Your number (] ) | S | ‘ I

W ‘L Callme In 5 wnuw.s J VWhat are the benefts?

Click the Call Me button or you can reach us at 1-877-442-1958 {

International customers can reach us at 1-206-266-2992, Chargd

No waiting to talk to a person.

We'll connect you directly with 3 Customer Senvice associate.
We'll know who you are.

AS long as you're signed in to Amazon whan you click Call Me,
we'll know who you are; you won't have to answer a series of
questions to verify your identity.

We're ready to answer your questions.

The Customer Serice associate who speaks to you will be
immediately ready to focus on your questions.
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Happy Customers, Happy Business
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