ECHT1 T TH5—FE. BALICWL! |
R 2TH 5 D70 DHEE & D=4l

&

Taku Ogawa
IV D v NIRRT
Mass Account Manager



TSR
TECBEAATY A FODHT - HEIRE - Rz ES
FES50EIZE DFE R MRS 7 2

221 ToxTothew) x>HAThhrsdox)
D) O TIRLAR—T 4 VTR B

FOG NI Ty RRFEREBAHE



ISBN978-4-8399-5116~-0

3055 ¥2980€

IRrE oI L<ENE
|H|||

i -ow WebHYA4bhD

Chapter 1 ‘A > rOROIIAH | §:

Chapter 2 EEOXBE:/ 91\ e —

1 SR AP 2.7 H=r:T2=kh

ST TS S+ o

o

- B S5 A R

Chapter 3 aro=Ems= F—BOTTIACDBAIBEEI LD A ELUER,

Chapter 4 Google?FUF(2RDTEMEEL WEY V-2 F HOAg—ih“—nTﬁria !

(a2 v1FE



& 3 Messages

DR =Ty T —9hBEL O

JE—5— SR ERLEOANS @

®




A

TIN5 H

JE—57—DEZEE




N W SN N N7 O
O /)N—2 g VUKD
HTAE BihME
OVN— g0 OvN— g3

----------------------------

100% srsseEmeenn

A 7 i xRE F AR =



& = FHRDEE

TR 7T BifFEE L

526%

----------------------------

----------------------------

10[]% sasssssmnEn

TLEh KRS xE F IR IE



&

CHAMNCE OF RETURM -ccsceeesass

i=PNEIE Q= B

It’s All About
the Second Sale

Every time a customer returns, they are more likely
to come back again and again. Give discounts to
first time customers to increase the likelihood of a

second purchase.
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4Q Survey has become q| company?

included in iPerceptions’ A
All of 4Q’s functionality af —
same and it's still FREE! xecutive (vF, €£0)

Marketing
Purchasing / Procurement
Research / Analysis

How it Works Sales / Business Development
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and understand visitor intent. It includes 4 questions
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“are the following online channels more
geared towards acquisition or retention
marketing? (company respondents) ”
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Boomerang Tax Day Sale

To the post office! Tax returns need to be filed today for those of us in the United States.
Grab your 1040s, some stamps, and hopefully a deposit slip for your tax refund!

Tax day is nobody's favorite day, but we hope we can make it more pleasant this year. If
you sign up for a paid Boomerang subscription in the next 24 hours, and use the coupon
TAXDAY14, we'll take 30% off your subscription for the next year!
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Default Channel Grouping
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“are the following online channels more
geared towards acquisition or retention
marketing? (company respondents) ”
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https://econsultancy.com/blog/63321-companies-more-focused-on-acquisition-than-retention-stats
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